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Marketing

A Welcome

A Amy Jones i Holland Hall

A DrKamalaVelayutham - UCLan

A Daisy Whitehouse i Down at the Social
A Natalie Clayton i AA Media Group

A Marketing Lancashire Update

A Lancashire Tourism Awards

A Arthur Phillips- Musique

A Networking
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ABread is the UKOSs til25milohn slicessate w a 3
thrown away every day (WRAP, 2023).

A The Bread Waste Project is located within the School of Business
at the University of Central Lancashire.

A Project Team: Dr Maria Sherrington (Principal Investigator), Prof
Yahaya Yusuf, Dr Kamalavelu Velayutham, Dr.Muhammad Usman.

A Study objectives:

4
Pveeien

1. To map out the bread supply chain end-to-end and identify
existing waste reduction opportunities at key points in the
supply chain.

2. Develop an understanding of Generative Al in tackling bread
waste and providing food sustainability solutions.

Photo by Markus Spiske on
Unsplash
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A We are looking for interview participants from key stages of
the bread and bakery supply chain: Cultivation i milling i baking
I wholesaling i retailing.

A An interview lasts 1-2 hours and will help us understand the
opportunities, challenges and good practices at each stage of
the supply chain.

A Findings will be presented at a Bread Waste Summit at the
University of Central Lancashire .

A To participate, please contact:

A Dr Maria Sherrington amsherrington@uclan.ac.uk

A Dr Kamalavelu Velayutham kvelayutham@uclan.ac.uk Photo by Joost Crop on

Unsplash
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What Next ?

Thank You

ANY QUESTIONS?

https://forms.office.com/Pages/Desiqg

nPageV?2.aspx?subpage=design&Fo
rmld=gpn262sDxEyyAnrrGUxQZUP
wWMtvhIVBtVznCffEDo9UOTYYWV
ZZRK5QQVEXUUNMVERROUQYVkK
8YRC4u&Token=7a537996bf7f47a0
a09c3982b7628228
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https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=gpn262sDxEyyAnrrGUxQZUPwWMtvhIVBtVznCffFDo9UOTYyWVZZRk5QQVFXUUhMVERROUQyVk8yRC4u&Token=7a537996bf7f47a0a09c3982b7628228
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Scheme Modernisation

Your Benchmark
for Brilliance

/[
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Visitor Ready

New scheme structure

A Simplified and modernised
approach

A Three simple levels

A Easy to understand, accessible
and fit for purpose

A Quality in context approach

VisitEngland



Quality Assessed

Quality Star Rated

¥k Kk K
¥k Kk
*k K

Quality Schemes

A Quality assessed gives businesses the option

to be fully inspected without a star rating

A Opportunity to achieve the various awards that

the schemes offer

A Quality Star rating recalibrated to 3 to 5 Stars

A 3 Stars becomes the new minimum requirement

at each level

A Promotes importance of sustainability and

accessibility



Introducing Visitor Ready
Working in partnership with Marketing Lancashire
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Brand New Scheme

Accessible to the entire hospitality industry

YALLAH

ir e COFFEE ROASTERS X

Free digital accreditation
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Completely online process

Quick and easy

Robust and credible

Verifying key mandatory requirements

o o o o o Do Do

Provides secure digital wallet, automatic
renewal reminders, and legislation updates

A A trust mark for consumer confidence

M VisitEngland
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VISIT WITH CONFIDENCE

Visitor . .
Ready" Digital badge and credentials

Visitor
Ready’

@¥elS,  Visitor Ready j )
Credential Owner | @ Claimed Profile @

‘ Temple Croft B&B

Temple Croft B&B

Add to Linked [} ‘

Visitor
Ready-

VISIT WITH CONFIDENCE

# [ssue Date
2025-Apr-08

Credential Description
This business has earned the Visitor Ready accreditation by providing evidence of compliance to mandatory legislation for hospitality, ensuring customer health anc

safety. Customers can visit with confidence.

Skills

M 2



Digital package

Visitor Ready Badge &
Accreditation

Free

Free accreditation for any tourism, leisure, and
hospitality business in the UK.

& Digital badge

@ Digital wallet

® Industry-backed

©@ Get industry updates

Visitor Ready Digital Package

£12.99 per month (excl. VAT)

or £100.00 per year (excl. VAT)

Everything in the free package, plus...

© Page on AA RatedTrips.com
& Direct referrals to your site

© Access to in-depth advice

@ Free industry magazine

Purchase and apply

A4
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VisitEngland






Industry Supporters
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Apply now at
Www.Visitorready.com

Support Queries
Support@visitorready.com
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AN Marketing & Partnerships Director

Anderton Centre // Visit Lancashire // Mark Tattershall



Focusareas for the LVEP

ACCESSIBILITY

SUSTAINABILITY e B 2 INCLUSION
PRODUCT RESEARCH
DEVELOPMENT |

- Local Visitor\ _ .
TOURISM AWARDS Economy r—— MARKETING
Partnership
VISITOR ’
INFORMATION COMMS
MICE - PARTNERSHIPS

SKILLS &
TRAINING
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ur Priorities
Productivity

Sustainabillity
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Lancashire
7 M £5.4BN
V|6$|T60R NUMBERS ECONOMIC IMPACT STEAM

+2.8% -1.2% ECONOMIC IMPACT
2023 V 2022

7.6 M\ 83.4M 3.6M S9 M

STAYING VISITORS VISITOR DAYS STAYING VISITORS DAY VISITS
1.9% +1.3% (SERVICED) +3.5%

-1.4%

46K 1.4M 57.3K 2.6\

DIRECTLY EMPLOYED [ STAYING VISITORS W pReCTLY & INDIRECTLY STAYING VISITORS
+4.2% (NON-SERVICED) EMPLOYED (VISITING FRIENDS OR RELATIVES)

-8% +4.6% +1.1%

INTERESTINGLY THIS IS STILL 0.6%
ABOVE PRE-PANDEMIC




Why is the Visitor Economy Important?

A New research published this week by VisitEngland demonstrates the positive cultural and social
impacts that tourism has on local communities across the UK.

AThereport-6 The Soci al V& foune sigoificanflycigheri levets @f community pride,
sense of wellbeing and social cohesion amongst residents living and working in areas frequented by
both domestic and international visitors.

A People living in tourism areas were 23% more connected to their communities. 58% of residents
surveyed in these destinations felt connected to their community compared to 35% elsewhere.
Those living and working in tourism areas (called 6 h ocsotmmu n intthe o), were also more
likely to be proud of their local area with sense of pride-in-place scoring 12% higher overall than in
0 n est communities.o

A Impact on the wider supply chain.






41K

ENTRIES

300K

CONSUMER
NEWSLETTER
READS

ADVENT
CALENDAR

Some campaign successes

Marketlng -
La ncaSh I re SOCIAL REACH

LANCASHIRE
24/25 HIGHLIGHTS DAY In 2024 Visitlancashire.com received almost

12million page views 1 up 3mn on the

12M _ £5;fUEBN previous yeat.
g NEW IMAGES VISITOR
LANCASHIRE | COMMISSIONED =7 |\ Gacimaien Christmas Advent Calendar campaign had
over 41,000 thousand entries this year, which
694 N Ky is an increase of 15 thousand from Christmas
PRESS 3 " . % | INDUSTRY 2023.
FEATURES 3 7;°;;§;;’;:;:‘;§;;“:‘;§OT@ 4 NEWSLETTERS

Our #LancashireDay campaign had a reach
of 5.1mn on our consumer channels which
was the same value as if we had spent £382k
on a campaign

22

DROP IN SESSIONS,
PARTNER MEETINGS
AND WORKSHOPS
HELD

IVIIVIER




Get Involved

Get your teams to sign up to receive our newsletter
Follow us on social media

Take part in our campaigns

- 4 "

-
©
(%]
(e
>
O
(@)
>
>
[75]
=
4
=
()
="
N
2]
(]
(&)
C
®©
—
=
0
>
=
1<
@®
&
(o
=
“8

.

.
I

Send us your events

Enter the Lancashire Tourism Awards and TASTE Lancashire
Producer Awards

Come to our free workshops

¢Sff dza 6KIFIGQa ySg




THE KING'S
AWARDS FOR
ENTERPRISE

APPLY NOW ONLINE

Deadline: 1pm, 9 September 2025
Categories: Innovation, International Trade, Sustainable Development, Promoting Opportunity

Whyitmattersa Wl ¢ qRYUc G Wl WHYNDURqRYUAWNGYHcGWHEI I RARGRq! Al

Link to Share: gov.uk/kings-awards-for-enterprise



https://www.gov.uk/kings-awards-for-enterprise

Maria Moriarty Eames

(e -
LancaShlre Head of Partnerships



