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Vikki Harris

Marketing & Partnerships Director
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ÅWelcome 

Å Amy Jones ï Holland Hall

Å Dr Kamala Velayutham -  UCLan

Å Daisy Whitehouse ï Down at the Social 

Å Natalie Clayton ï AA Media Group

Å Marketing Lancashire Update

Å Lancashire Tourism Awards

Å Arthur Phillips- Musique 

Å Networking



Amy Jones

Holland Hall



Dr Kamala Velayutham 

UCLan



 

 The Bread Waste Project 
     UCLAN

Photo by Markus Spiske on 

Unsplash



The Bread Waste Project

ÅBread is the UKôs third most wasted food ï 25 million slices are 

thrown away every day (WRAP, 2023).

ÅThe Bread Waste Project is located within the School of Business 

at the University of Central Lancashire.

ÅProject Team: Dr Maria Sherrington (Principal Investigator), Prof 

Yahaya Yusuf, Dr Kamalavelu Velayutham, Dr.Muhammad Usman.

Å Study objectives:

1. To map out the bread supply chain end-to-end and identify 

existing waste reduction opportunities at key points in the 

supply chain.

2. Develop an understanding of Generative AI in tackling bread 

waste and providing food sustainability solutions.
Photo by Markus Spiske on 

Unsplash



The Bread Waste Project

Å We are looking for interview participants from key stages of 

the bread and bakery supply chain: Cultivation ï milling ï baking 

ï wholesaling ï retailing.

Å An interview lasts 1-2 hours and will help us understand the 

opportunities, challenges and good practices at each stage of 

the supply chain.

Å Findings will be presented at a Bread Waste Summit at the 

University of Central Lancashire .

Å To participate, please contact:

Å Dr Maria Sherrington amsherrington@uclan.ac.uk

Å Dr Kamalavelu Velayutham kvelayutham@uclan.ac.uk Photo by Joost Crop on 

Unsplash

mailto:amsherrington@uclan.ac.uk
mailto:kvelayutham@uclan.ac.uk


What Next ? 

https://forms.office.com/Pages/Desig
nPageV2.aspx?subpage=design&Fo
rmId=gpn262sDxEyyAnrrGUxQZUP
wWMtvhIVBtVznCffFDo9UOTYyWV
ZZRk5QQVFXUUhMVERROUQyVk
8yRC4u&Token=7a537996bf7f47a0
a09c3982b7628228

   

https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=gpn262sDxEyyAnrrGUxQZUPwWMtvhIVBtVznCffFDo9UOTYyWVZZRk5QQVFXUUhMVERROUQyVk8yRC4u&Token=7a537996bf7f47a0a09c3982b7628228
https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=gpn262sDxEyyAnrrGUxQZUPwWMtvhIVBtVznCffFDo9UOTYyWVZZRk5QQVFXUUhMVERROUQyVk8yRC4u&Token=7a537996bf7f47a0a09c3982b7628228
https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=gpn262sDxEyyAnrrGUxQZUPwWMtvhIVBtVznCffFDo9UOTYyWVZZRk5QQVFXUUhMVERROUQyVk8yRC4u&Token=7a537996bf7f47a0a09c3982b7628228
https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=gpn262sDxEyyAnrrGUxQZUPwWMtvhIVBtVznCffFDo9UOTYyWVZZRk5QQVFXUUhMVERROUQyVk8yRC4u&Token=7a537996bf7f47a0a09c3982b7628228
https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=gpn262sDxEyyAnrrGUxQZUPwWMtvhIVBtVznCffFDo9UOTYyWVZZRk5QQVFXUUhMVERROUQyVk8yRC4u&Token=7a537996bf7f47a0a09c3982b7628228
https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=gpn262sDxEyyAnrrGUxQZUPwWMtvhIVBtVznCffFDo9UOTYyWVZZRk5QQVFXUUhMVERROUQyVk8yRC4u&Token=7a537996bf7f47a0a09c3982b7628228
https://forms.office.com/Pages/DesignPageV2.aspx?subpage=design&FormId=gpn262sDxEyyAnrrGUxQZUPwWMtvhIVBtVznCffFDo9UOTYyWVZZRk5QQVFXUUhMVERROUQyVk8yRC4u&Token=7a537996bf7f47a0a09c3982b7628228


Daisy Whitehouse

Down at The Social



Natalie Clayton 

AA Media Group / Visitor Ready



Natalie Clayton

Partnership & Project Lead ï AA Hotel and 

Hospitality Services



Å Simplified and modernised 

approach

Å Three simple levels

Å Easy to understand, accessible 

and fit for purpose

ÅQuality in context approach

New scheme structure
Scheme Modernisation

Your Benchmark 

for Brilliance



Quality Schemes

Å Quality assessed gives businesses the option 

to be fully inspected without a star rating

Å Opportunity to achieve the various awards that 

the schemes offer

Å Quality Star rating recalibrated to 3 to 5 Stars

Å 3 Stars becomes the new minimum requirement 

at each level

Å Promotes importance of sustainability and 

accessibility

Quality Star Rated  

Quality Assessed



Introducing Visitor Ready

Working in partnership with Marketing Lancashire



Brand New Scheme

Å Accessible to the entire hospitality industry

Å Free digital accreditation

Å Completely online process

Å Quick and easy

Å Robust and credible

Å Verifying key mandatory requirements

Å Provides secure digital wallet, automatic 

renewal reminders, and legislation updates

Å A trust mark for consumer confidence



Digital badge and credentials



Digital package





Industry Supporters



Apply now at 

www.visitorready.com

Support Queries

Support@visitorready.com



Vikki Harris

Marketing & Partnerships Director
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Focus areas for the LVEP



ÅProductivity

ÅProduct Development

ÅSustainability

Our Priorities
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Why is the Visitor Economy Important?

ÅNew research published this week by VisitEngland demonstrates the positive cultural and social 

impacts that tourism has on local communities across the UK. 

ÅThe report - óThe Social Value of Tourismô ï found significantly higher levels of community pride, 

sense of wellbeing and social cohesion amongst residents living and working in areas frequented by 

both domestic and international visitors. 

ÅPeople living in tourism areas were 23% more connected to their communities. 58% of residents 

surveyed in these destinations felt connected to their community compared to 35% elsewhere. 

Those living and working in tourism areas (called óhost communitiesô in the report), were also more 

likely to be proud of their local area with sense of pride-in-place scoring 12% higher overall than in 

ónon-host communities.ô

ÅImpact on the wider supply chain.





In 2024 Visitlancashire.com received almost 
12million page views ï up 3mn on the 
previous year.

Christmas Advent Calendar campaign had 
over 41,000 thousand entries this year, which 
is an increase of 15 thousand from Christmas 
2023.

Our #LancashireDay campaign had a reach 
of 5.1mn  on our consumer channels which 
was the same value as if we had spent £382k 
on a campaign

Some campaign successes 



Get your teams to sign up to receive our newsletter

Follow us on social media

Take part in our campaigns

Send us your events

Enter the Lancashire Tourism Awards and TASTE Lancashire 
Producer Awards

Come to our free workshops

¢Ŝƭƭ ǳǎ ǿƘŀǘΩǎ ƴŜǿ 

Get Involved
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Deadline : 1pm, 9 September 2025

Categories : Innovation, International Trade, Sustainable Development, Promoting Opportunity

Why it mattersаШ ċƣŔŸŰċũШƖĲĦŸŊŰŔƣŔŸŰЯШŊũŸĤċũШĦƖĲĬŔĤŔũŔƣǃЯШċŰĬШƣőĲШƖŔŊőƣШƣŸШƨƚĲШƣőĲШuŔŰŊќƚШ ƽċƖĬƚШĲůĤũĲůШŉŸƖШŉŔƻĲШǃĲċƖƚ 

Link to Share: gov.uk/kings-awards-for-enterprise

https://www.gov.uk/kings-awards-for-enterprise
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Maria Moriarty Eames

Head of Partnerships


